
 

 

 

CRITERION -II 

2.3.1 Student centric methods, such as experiential learning, participative learning and problem-solving 

methodologies are used for enhancing learning experiences using ICT tools 

SR. NO CONTENT PAGE NO. 

 Experiential Learning  

1 Practicals and Laboratory Work  2 

2 Language Lab 5 

3 Field Visits & Industrial Visits 19 

4 E-Learning Resource Software (Open Source)  38 

5 Learning Aids  45 

6 Video Conferencing  48 

7 Students Projects 52 

8 Meeting Industry Expert (MIE) & Meeting Academy Expert (MAE)  60 

 Participative Methods   

9 Active Involvement of Students  70 

10 Alumni Lectures  71 

11 Hands On Training  83 

12 Paper Presentations – Research Papers 109 

13 Intra & Inter Collegiate Activities  144 

14 Problem Solving Methodologies   

15 Class Tests & Surprise Tests  168 

16 Case Study  204 

17 Quiz 215 

18 Glimpses of ICT` 229 

19 Webinar 234 
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Glimpses of the Event (Language Lab):-  
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Field Visits & Industrial Visits 
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I 

lmt. Durg1devl lh1rm1 Ch1rttabt& Tru1r1 

cs~ Chandrabhan Sharma College 
Qll.;d!IIIO\ ..... C-. 

, ' ,. , .. .., 

of Arts, Commcrco & Science 
(Hindi Llngulltlc Mlnorffy Institution) 

(Afflllated to the University of Mumbai) 
NAAC Accredited 

Department of Information Technology (2023-24) 

Date: 15111 Nov 2023 

NOTICE 

This is to infonn all the students that the Department of Infonnation Technology has 

organized a Certificate Program • on "Advanced Program on Java Full Stack 

Development Using Angular". This course will be conducted in collaboration with 

Anudip Foundation. 

It is compulsory for all the TYIT students to attend this Certificate Program and take 

the best out of it. Certificate will be given to all the registered students on completion 

of course. Prof. Sandeep Vishwakarma is the In-Charge of the Course. 

Dates: 1" Dec 2023 - ts•~ Mar 2024. 
Tim~: 12 pm to 4 pm 

Fees - Rs. 1000 per student 
Mode - Offline/Online 

• ,~/ 
Asst. Prof.~eep \rishwakarma 

Coordinator 
Dept. of Information Technology 
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csc~ 
O'INIClllllbt-. llwffll Cdllgl . ' . 

Particulars 
Name of the Certificate 
Course 

Duration of the course 
Time 

Venue 
Stream / Class 
Faculty in charge 
Faculty members 
No. of Participation 
No. of beneficiaries 
Resource Person 
Resource Person Details 
Description of the Event 

Outcome of the Event 

Bmt. Durgadevl Sharma Charitable Trust'• 

Chandrabhan Sharma College 
of Arts. Commerce• & Science 

(Hindi Llngulttto Mlnortty Institution) 

(Affiliated to the University of Mumbai) 
NAAC Rt-Accredltld 'A' Grldt (CGPA 3.10) 

Date:-17 /03/2024 
Report 

Certificate course 2023-24 

Description 
Advanced Program on Java Full Stack Development 
Using Angular 
1st Dec 2023 to l 5th March 2024 

. 12pm to 4 pm 
Offiine Mode 
TYIT 

\, 

Prof. Sandeep Vishwakarma 
Mrs. Asmita Ranade . 
52 
52 
Mr. Prashant 
Faculty Trainer 
The course offered hands-on training and practical insights into 
Java Full Stack Development with Angular, equipping participants 
with industry-relevant skills. Supplemented by online resources, 
the program was a significant step in preparing students for 
advanced IT roles. 
1. This certificate course will provide the student with in-
depth knowledge about Advanced Java concepts, 
framework, libraries, servlets, JDBC, JSP, and Hibernate 
etc. It will help in developing robust and scalable Java 
applications. 
2. This course will also cover front-end and back-end 
aspects of FullStack development, technologies like HTML, 
CSS, JavaScript and popular frameworks like Angular and 
React. It will help in developing complex web applications. 

Asst. Prof. andeep Vishwakarma 
Coordinator 

Dept. of Information Technology 

Adi Shankaracharya Marg, Powal-Vihar. Powal, Mumbai • 400 076. 
Tel.: 022. 45266020. Email:• info@cscollege.co.ln • Website :- www.cacollege.co.in 
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LIST AND DETAILS OF STUDENTS PROJECT WORK FOR THE ACADEMIC YEAR 

2023-24 TYBBI 

Sr No Roll No Student Name Topic Name 

1 
1 

Alina Mohammed 

Rafik kadri 

To Study on Contribution of NBFC Towards 

MSME'S In India 

2 

2 Sejal Devji Padaya 

A study of banc assurance as a part integrated of 

retail banking in HDFC  prudential life insurance 

company 

3 
3 

Shivam dayashankar 

pandey 
Impact of inflation on Indian banking sector 

4 4 Muskan Ayub Shaikh Project on 75 years of Reserve Bank of India 

5 
5 Kamya Thakkar 

Present Scenario and Future Prospects of Plastic 

Money in India 

6 6 Simran Jaiswal Effect of GST on restaurant 

7 
7 

Rajkumar Ramakant 

Maske 
Loan and advances of HDFC Bank 

8 8 Sakshi Singh Comparative study of mutual funds in india 

9 9 Pritesh Chavan   
10 

10 
Akash Virendra 

Jaiswar 

Study of investment in health insurance by citizens 

of Mumbai” 

11 11 Nikhil Varma Study of neo banks 

   12  
12 Yadav Rishabh 

A study on awareness about exempt incomes as per 

income tax act amongst individuals in Mumbai. 

13 
13 Muskan ayub patel 

A study of financial analysis of Indian oil 

corporation limited 

14 
14 

Anurag ramnaresh 

saroj 
Financial institutions in india and their duties 

 

 

 

Mr. Nilesh Shukla 

Head of the Department  
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LIST AND DETAILS OF STUDENTS' PROJECT WORK FOR THE ACADEMIC YEAR 

2023-24 TYBMS 

Roll No Student Name Topic Name 

1 Abey Ritika Abey Mathews 
A Comparison Study On Marketing Strategy Of Zudio And 

Westside. 

2 Aiju Achankunju Marketing Strategy Of Boat 

3 Pratham Pratap Bhaskar SWOT Analysis of ONEINSURE 

4 Vishal Sudam Chavan 
Relationship Between Marketing Research, Customer 

Knowledge And Company Sales 

5 Sahil Shrikant Gawde A Study of UFC Sport (Marketing Strategy) 

6 Aniket Rajesh Gupta Marketing Starategy of Dmart 

7 Aditya Dhanraj Jagtap Business Case Study Of Lux 

8 Aniket  Harishkumar Jain Product Strategy Of Decathlon 

9 Karan Purushottam Joping  

10 Ayush Dinesh Mehta 
To study the market share of personal care product at ITC 

limited 

11 Yash Anil Mhase Marketing Strategy Of Starbucks 

12 Nandini Rajkumar Pal Marketing Strategy Of Brand Nike 

13 Priyanka Rambabu Pal SWOT Analysis Of Udaan India Foundation NGO 

14 Sneha Chirojilal Patwa  

15 Naveen Akkulappa Picholla Bisleri Marketing Project 

16 Vishal Raju Sidhrala 
A Study On Marketing Strategy Of One Plus And It's Effect 

On Consumer 

17 Satyam Rakesh Singh Market analysis and sales development Amul milk 

18 Sahil Devendra Thakur Study On Online Shopping 

19 Om Rajeev Vaish Radio Advertising Of Radio Mirchi And Red FM 

20 
Anjali Subhashchandra 

Yadav 
A Study Of Marketing Strategy Of Airtel Company 

21 Vandana Shamle Yadav Study Of Marketing Strategies Of Lux 

22 Rohit Jamuna Prasad To study of Marketing Strategy Of Fevicol. 
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Rajbhar 

23 Anurag Akhilesh Shukla Study On Consumer Satisfaction On Amazon 

24 Chandan Udayraj Singh Study Of Mobile Marketing 

25 Ajay Rajesh Kamble  

26 Sachin Rajman Yadav A Study Of Bank Marketing Technique In TJSB Banking 

27 Nandini Mahadeo Patil A study of Marketing Strategy Of Mcdonald's 

28 Ayaan Allauddin  Inamdar Marketing Strategy Of Maruti Suzuki 

29 Krishna Vinay Singh  
Evolution In Marketing Of Tata Motors Ev Cars After 

Make-In India Initiative 

30 Khushi Sanjay Gupta Study Of Marketing Strategy Of KFC 

31 Tejal Navanath Gadhave Study On Online Marketing 

32 Akash Indal Rajbhar Building Brand Image with Digital Marketing of NIKE 

33 Saurabh Surendra Yadav Effect Of Mobile Marketing On Youngsters 

34 Kajal Suryaprakash Yadav Marketing Strategy Of Brand Adidas 

35 
Aniket Radheshyam 

Prajapati 
Bisleri Marketing 

36 Khushboo Harinath Yadav 
A Study On Amazon Boost The Level Of Online Marketing 

Through SEO 

76 Mohd Sufian Mohd Asif - Comparative Study On Kotak Mahindra 

77 Pranjal Gorakhnath Ahire Attrition In Bpo 

78 Sakshi  Jogindar  Bot Merger Of Lakshmi Vilas Bank 

79 
Suresh Manaram 

Chaudhary  
 

80 
Kishan Kumar 

Premshankar Dubey 
The Evolution Of Banking From Traditional To Digital 

81 Saurav Sushil Ghosh 
COMPARATIVE STUDY OF KOTAK MAHINDRA BANK v/s ICICI 

BANK Products 

82 Sohan Kishor Jagdale A Study Of Awareness About Financial Scam In India 

83 Shruti Bhupendra Jain Understanding The Awareness Of Stock Market 

84 Raiya Abdul Mannan Kazi Global Recession And Micro Finance In Developing Countries 

85 Ateesha Ramzan Khan  

86 
Mohd Ali Hasan Abbas  

Khan 
study on financial performance of zee ltd. 

87 Shahbaaz Nasir Khan Financial Statement Analysis Of Tata Motors 
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88 Vivek Manohar  Kunigiri Ficounting Accounting And Auditing At Shade Furnishing 

89 Kartik Milind Lad Performance Evaluation Of Mutual Fund In India 

90 Prathamesh Vijay Loke Study On Gst And Its Impact On Gdp 

91 Pranali Pradeep Mandavkar Comparitivc Analysis Of Mutual Funds And Bank Deposit 

92 Tejas Shankarrao Mane Online Banking Service In India 

93 
Brijesh Harendraprasad 

Mourya 

Performance Management With Reference To Icici Bank And Sbi 

Bank A Comparative Analysis 

94 Pinky Ramchandra Mourya 
A Comparative study on E-banking services of ICICI Bank & HDFC 

Bank 

95 
Mahek Fatema Mohsin  

Munshi 
Working Of Money Market In India 

96 Soham Santosh Nalawade Investment Options Through Bajaj 

97 Tejas Satish Nalawade Sebi And Investment Protection 

98 Chirag Narendar Panchal A Study Of Commodity Trading & Investor Awareness 

99 Swati Prakash Patil Capital Market In India 

100 
Prathamesh Dattatray 

Phulse 
Interest Of Youth In Stocks 

101 Sahil Surendar Rajbhar  
A Comparative Study On Income Tax Act 1961 And Its Recent 

Development 

102 Sarika Ramesh Rodda 
A Study On Stock Market Trading An its Awareness Among Youth 

In Powai Region 

103 Avantika Anil Rokade 
An Analytical Study Of Investment Strategies Of Blackrock 

Company And Its Awareness In India Among The Citizen 

104 Payal  Pramod Sahu A Study Of Investors Perception Towards Mutual Fund 

105 Soham Vijay Sawant financial analysis of blue Dart Express 

106 Vighnesh Sudhakar Sawant Complete Study On Irda 

107 Aasama Mansur Shaikh Spending Habbits Of Youngster Using Credit Card 

108 
Bushra Ansar Ahmed 

Shaikh 

A detail Study on impact of Goods & Service Tax (GST) in Hotel 

industry 

109 
Mohd Kaif Raisuddin 

Shaikh 
Comparative Analysis Of Sbi And Icici Bank 

110 
Deepanshu Umashankar 

Sharma 
Financial Analysis Of Blue Dart Express 

111 Rohan Prakash Shinde 
A study on awarness about debt market instruments among 

individuals 
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112 Shruti Satyanand Singh a study of financial analysis of tata steel limited 

113 Tejas Subhash Soundalkar Analysis Of Merge Of Telecom Companies Vodaphone & Idea 

114 Lalita Ambalal Suthar Comparative Study Of Performance Of Public And Private Banks 

115 Mayur Waman Vaidya Strategies Od Derivatives Trading 

116 Parth Dnyandev Valte Investment In Derivatives Market 

117 Astha Abhayraj Yadav A Study on performances of Life Insurance 

118 Jyoti Rajesh Yadav A Study of financial management in real estate industry 

119 Jyoti Shailendra Yadav 
A Study Of Financial Management In Real Estate industry with 

reference to Marol ,( Mumbai )area 

120 Ritik Rajesh Yadav Needs For Financial Planning For Today Youth 

121 Rohit Jiyalal Yadav Various Types Of Insurance Company 

122 
Suraj Kumar Kaushal 

Kumar Yadav 
D-Mart System In India 

123 
Sumidha  Ramnaresh  

Yadav  
A Study On E - Filing Of Income Tax Return On Individuals 

124 
Samshealam Nooralam 

Shaikh 
Role Of Financial Institution In Economic Development 

125 Sahil Siddharth Bhadarge A Study On Currency Derivatives Forex Market 

126 Harsh Rupesh Chauhan Financial Analysis Of Boat Lifestyle After Covid 19 

127 
Pankaj Bhanu Pratap 

Yadav FOREIGN EXCHANGE AND RISK MANAGEMENT 

128 Shailesh Mannu Yadav IPO IN INDIAN MARKET 

129 Vivek Mangalprasad Gupta THE MANAGEMENT OF MONEY 

130 Sangam Dilip Nishad Behaviour Finance In Stock Market 

131 Minesh  Manohar Chavan MUTUAL FUND SCHEMES 

132 Vaibhavi Vilas Surwade 
A Comparative Analysis Of Financial Performance Of Icici & Axis 

Bank Of 5 Years 

133 Bharti Sohansingh Rajput A Study Of Financial Performance Of Hindustan Unilever Limited 

134 Kumkum Mahendra Singh 
To Study Insurance Policy With Reference To Life Insurance 

Corporation 

135 Tanvi Sadanand Poojary Bancassurance 

136 
Md Alfaiz Mohd Mobin 

Raeen 

A study on performance of lic mutual fund asset management 

limited 

137 Pranali Vijay Gawande Study Of Investment Management At Paytm 
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138 Sandhya Ramresh Jaiswar Ipo Of Reliance Industries 

139 Nishant Siddharth Gaikwad The Rise Of Neo Banks Digital Only Banking Services 

140 Rohit Anil Soni  

141 
Mohd Saif Seraj Ahmed 

Khan 
 

142 
Vighnesh Ghanshyam 

Yadav 
 

143 Raj Surendra Yadav  

151 Krutika Devdatt Chavan A Study On Recruitment Process In L&T Company. 

152 Sujal Sumedh Gaikwad 
Employee Well-Being Programs: A Focus On Mental Health 

in Accenture company 

153 Ajaykumar Siyaram Gupta Service Sector Culture In TATA MOTRA 

154 Pranoti Ghanshyam Jangam 
A Study On Stress Management Strategies Among 

Undergraduate Students Of University 

155 Avishkar Shankar Khade 
Study on job satisfaction level at manufacturing 

organigation(TOYOTA GROUP ) 

156 
Leann Jessica Thomas 

Wilson Lobo 
Fostering Work Culture Through Navigation In MNC 

157 Vaishnavi Sachin Madane International Cross Cultural Corporate Management in 

158 Shrawani Vishnu Malkar 
Organizational Study On Employee In Motivation In 

Deloitte 

159 Purva Pravin Malke Study On Recruitment Process In Airtel Service Centre 

160 
Viganesh Guru 

Kumaraguru Nadar 
HR Policies Of Tata Motors 

161 
Vaishnavi Krishnankutty  

Nair 

How Diversity And Inclusion Initiatives Impact 

Organizational Success 

In Human Resources Management 

162 
Samruddhi Sandeep 

Nalawade 

"Impact Of Remote Work On Employee Engagement And 

Productivity 

: A Comparative Analysis Pre And Post-Pandemic" 

163 Yashraj Shekhar Pachupate 
Retirement & Termination Of Employees In An 

Organisation 

164 
Sachin Kumar Arun Kumar 

Pandey 
Training And Development In Indian Oil Corporation 

165 Sakshi Deepak Parab To Study Recruitment And Selection Process In Pizza Hut 
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166 Fardeen Firoz Pathan Issues & Challenges for HR In Wipro 

167 Rupal Sandeep Pawar Employee Training And Development At Tata Power 

168 Taniya Dinesh Rane Research On Reliance Jio Company 

169 Aaliya Altaf Shaikh 
The Role Of Artificial Intelligence In Human Resource 

Management 

170 Ajay Ramchandra Shinde Study on Job satisfaction among delivery partners at Zomato 

171 Arshama Rashid Siddiqui A Study On Incentive Plan In Hrm ( Vodafone And Aitrel ) 

172 Kushi Rajkumar Singh Recruitment And Selection Process In Indian Armed Forces 

173 
Kusum Satyaprakash  

Singh 

Study Of HR. Operation Management In RELIANCE PVT 

LMT 

174 Tarannum Yusuf Shaikh 
Analysis Of Satisfaction Level Of Employees In The 

Telecom Sector 

175 Abhishek Prakash Pawar  Recruitment Process In Godrej Company 

176 Srushti  Santosh Barve 
A Study On HR Outsourcing And Its Application In IT 

Sector TATA CONSULTANT. 

177 
Ritesh Ramchandra 

Kumbhar 
Consumer Behaviour In The Automobile Industry 

178 Riya Manoj Vishwakarma  
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ITINERARY FOR 

CHANDIGARH – KULLU – MANALI  

7 NIGHTS / 8 DAYS 

CHANDRABHAN SHARMA COLLEGE  

 
Day 1: MUMBAI (11

th
 March, 2024) 

  Assemble at Mumbai Central Station at 10.30 am to board your train 12925 Paschim  

  Express that dept at 11.25 am. Overnight in train. 

   

Day 2: CHANDIGARH (12
th

 March, 2024)  

            Reach Chandigarh in the afternoon at 3.20 pm and transfer to hotel. Chandigarh is  

            the dream city of India’s 1
st
 Prime Minister Sh. Jawahar Lal Nehru, was planned by  

            the famous French architect Le Corbusier. Overnight at Chandigarh.  

 
                 
 

 

 

 

 

 

 

 

 

 

 

Day 3: CHANDIGARH (13
th

 March, 2024) 

            After breakfast, check out the hotel & go for educational visit. Enroute lunch & go  

            for local sightseeing of Rock Garden – a sculpture Garden completely built of  

            industrial & home waste & thrown - away items, Sukhna Lake & in the evening  

            visit Sec 22 & transfer to Manali by bus. On the way dinner. Overnight bus journey.  

  

Day 4: MANALI (14
th

 March, 2024) 

            Enjoy your enroute breakfast & proceed towards Manali & later check inn into hotel.  

            After lunch, enjoy your adventurous walk towards Hadimba Devi – an ancient cave  

            temple dedicated to Hadimba Devi, sister of Hidimb who was a character in the  

            Indian Epic & enjoy shopping at Mall Road in the evening, enjoy bonfire at hotel.  

            Overnight in Manali.  
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Day 5: MANALI (15
th

 March, 2024) 

            Leave for Snow point area & enjoy the spectacular drive through the snow  

            (Vehicle reaches the snow point road which has been permitted by Himachal  

            Tourism). Free time to play & enjoy in the Snow point. In the evening, enjoy fun &  

            music at hotel. Overnight at Manali. 

 

Day 6: MANALI (16
th

 March, 2024)            
            After breakfast, check out the hotel & go for local sightseeing of Tibetan Monastery  

            known for their rich handicrafts. After lunch & enjoy some adventurous activity at  

            Kullu (at your own cost), Visit Shawl Factory. On the way dinner & transfer to  

            Ambala by bus. Overnight bus journey. 
         

 

 

 

 

 

 

 

 

 

 

 

Day 7:AMBALA - MUMBAI (17
th

 March, 2024) 
            Reach Ambala railway station & board our train no 12484 ASR KCVL SF EXP that  

            dept at 10.20 am. Overnight in train.   

 

Day 8: MUMBAI (18
th

 March, 2024) 

            Reach Vasai Station at 6.00 am. Tour Concludes. Thank you.   
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Travel Category Tour Cost Per Student 

To & fro journey by Non AC Sleeper Class on full 

fare 

₹ 11, 950/-  

 (Rate is valid for minimum 45 students & above) 

 

STAY AT 3 STAR HOTEL 
 

 

NOTE: 

 
 Hotel check inn & checkout will be as per the hotel policy. 

 GST 5% included. 
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The Cost Includes: 
1. Mumbai – Chandigarh - Mumbai by Non A/C sleeper class on full fare.  

2. Accommodation as per itinerary on 4 sharing basis in 3 star hotels.  

3. All meals i.e. breakfast, lunch & dinner as mentioned above.  

4. Surface transportation by 3 X 2 Non A/C Luxury bus. 

5. 1 bottle of mineral water every day during the tour. 

6. Service will start from 2
nd

 day train breakfast (12
th

 March) & will end on 7
th
 day train 

dinner (17
th
 March)  

7. Professional & caring tour leader throughout the tour. 

8. GST 5% included. 

 

The cost does not include:  
1. Double & triple sharing rooms not allowed. 

2. Any optional tours, excursions, supplement costs, services & activities not mentioned in 

the itinerary inclusions. 

3. Any extra cost incurred on behalf of any individual due to illness, accident, 

hospitalization or any personal emergency. 

4. Horse riding, warm clothes for snow point, adventure activity not included. 

5. Any kind of loss or damage to the luggage or any valuable things, Tour Operator is not 

responsible. 

BACK HOME WITH MEMORABLE MEMORIES 
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Date: 19
th

 March, 2024 

REPORT 

 

Particulars Description 

Name of the event Education & Industrial visit 

Date of the event 11
th

 March – 18
th

 March, 2024 

Time 7 Night- 8 Days 

Venue Chandigarh-Kullu-Manali  

Stream / Class All Streams 

Faculty in charge Mr. Rajesh Maisagle, 

Mr. Nilesh Shukla, 

Ms. Kushali Gupta 

Event Head - 

No. of 

Participation 

51 

No. of 

beneficiaries 

51 

Resource Person - 

Resource Person 

Details  

- 

Details of the 

Event 

Day 1 -Journey started from Mumbai Central Station to 

Chandigarh by 10:00 am overnight by train. 

Day 2- Reached Chandigarh by 04:00 pm at the station, took bus 

and went to hotel and overnight stay in hotel.  

Day 3- Visit to Steelbird Helmet factory by 11:00 am and then 

went to Rock garden, Sukhna Lake and Sector 22 for shopping and 

then went back to the hotel for dinner and left for manali overnight 

journey. 

Day 4- Reached Manali by 11:00 am and check in hotel freshen up 

and left for Hadimba Devi Temple , mall road left for hotel by 

07:00 pm Dj night . 

Day 5- Solang Valley by 09:00 am -02:00 pm left for the hotel to 

have lunch and rest time at night bonfire . 

Day 6- Checked out from the hotel and left Kullu for river rafting 

66



 

and visited a shawl factory and left for Ambala station. 

Day 7- Reached station by 06:00 am and took a train for M 

.umbai overnight journey. 

Day 8- Reached Vasai Road by 06:00 am and the journey ended. 

Outcome of the 

Event 

The industrial visit to Steelbird Helmet provided valuable insights 

into various aspects of helmet manufacturing, including design, 

quality control, marketing, CSR, and sustainability. The visit 

helped participants gain a deeper understanding of the industry and 

its challenges, as well as the importance of safety standards and 

corporate responsibility. 

The industrial visit to Sai Shawl Factory gives exposer to the 

demand and quality of Shawls needed for the market. Students 

discussed many question regarding the demands at tourist places in 

India. 
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f1/ CHANDRABHAN SHARMA COLLEGE 
CSC OF ARTS, COMMERCE AND SCIENCE 

POWAi VIHAR, POWAi, MUMBAI • 400 076. 
DAILY ATTENDANCE SHEET 

a.m.&p.m. 
q.-10.-23 \0Lc,O am& t 12 tOo Day & Date : limo : • • p.m. o 

Class: f'-1 ~"{ O~ f CA Y,1v'iitSn ;_____ A I , t\ I ' <\A .i--M (.Q_ • 
Subject : L\ t..\.M t \ e C..~ !Ov\ A-fir (4c.ctur• I Pratlcal / Tutor(,1) Room No. : 

Name of Teacher (S): 1. ---------
3, ________ _ 

2. ---------

4. ---------

Name of the Student 
Signature of 
the Student 

Roll 
No. Name of the Student Signature of 

the Student 

8"' 

S'1 032 

033 
t---~~~~:.::::...::::::.:.::~-+-i...£E,----+--+------,..C.....~~~---------1 

&" 
035 

036 

037 

038 

039 

040 

041 

o'{ 006 

fj 007 

f4 008 

009 

P, 010 

011 

012 

f"\ 013 

f<i 014 

f-'1 015 

f4 016 

F.1-\ 017 

042 

043 
..--l'l~~~Jl44 

045 

046 

~02::1¥~~~~~-f:~~~~-==::::..,_~05::_0+-------_j_ ___ _J 
t-::02::2~~~+-~~---fr~~-+-:-05_1 +---------1----_J 023 052 
i--::02::4~u....i.:-F~t-t~~=::,~:=--t--:-05-3+------+----_J 

Pi r,:02;:Sf-~~~~fi..~~~~_:0=54+-------1---_j 01 026 055 ro2-=1r~~~~rr-+~~:----+-+-____;;;==-....... ?-1 ~:.µ~4:fh~r-i~~~~r ~0~58+---=~~c= _ _J 
?-1 028 

f'1 029 
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Department of Information Technology (2023-24) 

Guest lecture on Artificial Intelligence 

Date :- 11 Oct, 2023                        Time:-10:00 am - 12:00 pm                      6th FLOOR LAB 

Thanks and Regards 

Dr. Pratima Singh       Coordinator 

      Principal     Mr. Sandeep Vishwakarma 
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csc~ CHANDRABHAN SHARMA COLLEGE 
OF ARTS, COMMERCE AND SCIENCE 

POWAi VIHAR, POWAi, MUMBAI • 400 076. 

DAILY ATTENDANCE SHEET 

Day & Date ·. -< \ ,.. \ O ,... '2 TI \ 0 ' C>\J & t 1 '2. ' (X) & me: _____ a,m. p.m. o_ __a.m. p.m. 

Class: FY I S 'T'-( (3.Sc. I Itvlalon :_____ , , 

a~1- ~ec.~ {9,V\ Ma.CCJV\Q.. i M. ri&un 
Subject: ___________ (Lecture/ Pratlcal ~Tutorial) Room No. CrlLlj-WU? 

ei~Floo'r !,.ah> I 

NameofTeacher(S):1,-------- 2. _______ _ 

3, _______ _ 

Roll 
No. Name of the Student Roll 

No. 

tto-<'orv 

020 Ch(Ui\ 
021 

022 051 

023 052 

024 .053 

025 054 

026 055 
027 056 

028 057 

058 

4. --------

Name of the Student 
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Guest lecture on Machine learning data classification & 

regression 

Date :- 21 Oct, 2023 10:00 

am - 12:00 pm 

6th FLOOR LAB 
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Abstract

Online reviews wield significant influence,
shaping consumer decisions and brand
reputations by providing trust and guiding
information. They offer credibility, highlighting
product strengths and weaknesses, while positive
feedback boosts perceived quality and emotional
ties with brands. A recent study found that 89.2%
of consumers rely on reviews before online
purchases. Furthermore, the study emphasizes
the necessity for regulations to tackle fake
reviews in India, pointing out unresolved issues in
this domain.
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Introduction 
A fake online review is a review that is not an authentic representation of a person's genuine
experience with a product, service, or business. These reviews are typically created with the
intention of misleading potential customers, either to promote a product or service positively
or to harm the reputation of a competitor.

Influence on Consumer Behaviour 

Misleading  expectations
Trust erosion 
Wasted money
Missed opportunity 
Decision paralysis
Impact on reputation 

Various form of fake reviews 

Positive fake reviews
Negetive fake reviews 
Incentivized Reviews
Review Spam
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The study of fake reviews is crucial
for maintaining the integrity of
online review systems, protecting
consumers from misinformation,
helping businesses manage their
reputations, and contributing to
the development of ethical and
effective marketing practices. 

Need of study 
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Obejective 
of the study 

To identify how fake review affect the
consumer.
To understand the impact of Fake
Online Review on consumer buying
behaviour.
To study tudy the rules and regulation
existing for fake online review.
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The data collected through the questionnaire are presented in tabular, pie
charts, bar charts, Column charts and percentages. With the help of the
questionnaire, an attempt has been made to evaluate impact of Fake
Online Review on consumer buying behaviour and rules and regulation
existing for fake online review. 

DATA ANALYSIS
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1.Do you read online review
before making a purchase
decision?

2.How many online review you
referred before making a purchase
decision?

Percentage analysis
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3.Which of the following
statement do you agree for
making purchase decision?

4. What review factors would
make you feel positive about
purchasing the product?
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5. Which of the following would
make you suspicious that a review
might be fake

6. Have you offer incentive to
leave a review?
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7. Do you know any platform
where you can complain about
fake review 

8. Do you  want strict rules
for online fake review
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9. What consequences do you think for
online fake review
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CONCLUSION 
The statistics highlight the significant impact of online
reviews on consumer behavior. A majority of consumers rely
on reviews, with a preference for a moderate number (7-10)
that includes visual content. Trust in online reviews is
paramount, with authenticity and professionalism being key
factors. Cash incentives motivate a significant portion to
write reviews. There's a lack of awareness about complaint
resolution platforms, presenting an opportunity for
improvement. Consumers advocate for stricter rules against
fake reviews, including financial penalties for non-
compliance. These findings emphasize the importance of
genuine, credible reviews and the need for businesses to
address consumer concerns for trust and positive
engagement. 
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REFERENCE
The importance of online reviews in influencing
consumer purchasing behaviour.

Businesses should encourage and display a
sufficient number of reviews to meet the needs
of their potential customers.

Highlights the importance of visual content in
enhancing the credibility and impact of reviews.

The majority supports measures to ensure the
authenticity and reliability of online reviews.
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Unveiling the Campaign Against Fake Consumer Reviews

Abstract
Online reviews shape consumer perceptions,
influence purchasing decisions, and build brand
reputations through social proof. Reviews inspire
trust, offer valuable insights into product
strengths and weaknesses, and empower
informed decisions. Positive feedback enhances
perceived quality and fosters an emotional
connection. A survey with 112 respondents found
that 89.2% of consumers check online reviews
before making purchases. 

Need Of The Study
The study of fake reviews is crucial for
maintaining the integrity of online review
systems, protecting consumers from
misinformation, helping businesses manage their
reputations, and contributing to the development
of ethical and effective marketing practices. 

Objective Of The Study
To identify how fake review affect the consumer. 
To understand the impact of Fake Online Review
on consumer buying behaviour.
To study the rules and regulation existing for fake
online review.

 Research Methodology
The exploratory qualitative research design was
used to understand the impact of Fake Online
Review on consumer buying behaviour. 112 simple
random sampling method from the Powai area was
used to evaluate impact of Fake Online Review on
consumer buying behaviour and rules and
regulation existing for fake online review. 

Conclusion 
 Online reviews play a crucial role in shaping consumer choices,
with businesses advised to actively promote a substantial
number to meet customer needs. Consumer decisions heavily
rely on fellow users' opinions, emphasizing the importance of
visual content for credible reviews. Maintaining authenticity and
professionalism in reviews is key for building trust. Motivation
for writing reviews often involves cash incentives. However, a
lack of awareness about grievance channels suggests room for
improvement.
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RESEARCH GAP 
Research in these areas can provide
valuable insights into the
effectiveness of legal measures in
combating fake reviews and
contribute to the development of
policies that promote a trustworthy
online review ecosystem.
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Date: August 4, 2023 

Report 

Research Cell (Sanshodha) 

Core Components and Framework of Crafting a Project Blueprint 

 

 

Particulars 

 

Description 

 

Name of the event : 

 

Core Components and Framework of Crafting a Project Blueprint. 

 

Date of the event : 

 

Jan 9th, 2024 

 

Time : 

 

10:00 a.m. to 12:00 p.m 

 

Venue : 

 

704 

 

Stream / Class : 

 

All Stream 

 

Faculty in charge : 

 

Dr. Anita Pandey 

 

Faculty members : 

 

Dr. Pratibha Jadhav 

 

No. of Participants : 

116 

 

No. of beneficiaries : 

116 

 

Resource Person : 
Dr. Anita Pandey / Dr Pratibha Jadhav 

 

Resource Person 

Details : 

 

anitha.pandey@cscollege.co.in / 9004551709 / 9833640504 
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Description of the 

Event : 

The guidance lecture encourage the students with a comprehensive 

understanding of the core components and framework essential for 

crafting a robust project blueprint. By implementing the discussed 

strategies and best practices, participants can enhance their project 

management skills and drive successful project outcomes. 

 

Outcome of the Event : 
The guidance lecture equipped TY students with valuable insights and 

practical strategies for writing project work effectively. By understanding 

the key components, following writing tips, and honing presentation skills, 

students can showcase their research and analytical abilities while 

demonstrating academic integrity. Attendees appreciated the practical 

advice and writing tips provided during the lecture, finding them 

applicable to their project work endeavors. Suggestions were made for 

additional workshops or resources focused on specific aspects of project 

writing, such as literature review or data analysis techniques. 

 

 

 

 

 

 

 

 

 

Dr. Anita Pandey 

Convenor- Research Cell 
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Date: August 4, 2023 

Report 

Research Cell (Sanshodha) 

Certificate Course Design by SWAYAM PORTAL 
 

 

Particulars 

 

Description 

 

Name of the event : 

 

Certificate Course Design by SWAYAM PORTAL 

 

Date of the event : 

 

Jan 24th, 2024 

 

Time : 

 

10:00 a.m. to 11:00 a.m 

 

Venue : 

 

504 

 

Stream / Class : 

 

All Stream 

 

Faculty in charge : 

 

Dr. Anita Pandey 

 

Faculty members : 

 

Dr. Pratibha Jadhav 

 

No. of Participants : 

56 

 

No. of beneficiaries : 

56 

 

Resource Person : 
Dr. Anita Pandey / Dr Pratibha Jadhav 

 

Resource Person 

Details : 

 

anitha.pandey@cscollege.co.in / 9004551709 / 9833640504 
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Description of the 

Event : 

The primary objective of offering certificate courses on the SWAYAM 

portal is to democratize education by making high-quality learning 

materials accessible to a wide range of learners. These courses are 

designed to cater to diverse interests, academic backgrounds, and skill 

levels, empowering learners to enhance their knowledge, acquire new 

skills, and advance their careers. 

 

Outcome of the Event : 
To further enhance the effectiveness and reach of certificate courses on the 

SWAYAM portal, recommendations include: 

 Expansion of course offerings to cover emerging fields and niche 

areas of study. 

 Enhancement of learner support services, including mentoring, 

tutoring, and career guidance. 

 Collaboration with industry partners to develop industry-relevant 

courses and certifications. 

 Integration of emerging technologies such as artificial intelligence, 

virtual reality, and gamification to enhance learning experiences. 

 

 

 

 

 

 

 

 

 

Dr. Anita Pandey 

Convenor- Research Cell 

140



141



142



143
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CSC 

Name of the Event/ Activity / 
Namc of the Department / Committee 

Workshop, cte. 
Name of the Resource Person 
Date 
No. of beneficiaries 

Sr. No 

13) 

|Ama 
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Chandrabhan Sharma College 

Name of the students 

YuuruRan 
147hifa Ansari 

Anjani 
Govi ndJha 

171Aman aurya 

Raybhet 
Vhaan adla 

tha 

Ram 

smt. UurgaaevI Snarma cnar1tapie irusts 

ATTENDANCE SHEET 

Signature- Coordinator/Convenor 

(Affillated to the University of Mumbai) 

of Arts, Commerce & Science 
(Hndi Linguistic Minority Institution) 

NAAC Re-Accrodited 'A' Grade (CGPA 3.10) 

Depatment o Commee. 
Class Test 

Time 

Venue 

Stream/ Class 

S yBcQm 

yb(o m 

Fy BCom 

Sem 

Signature 

Heman+ 

SignatPríncipal 
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csC~ 
flmt, Dura•,f•vf 8h•rm• en,u1t1Jhf4 Tm•t'• 

Chandrabhan Sharma College 
,,f / rl ,.,,,,,,n, ,, t /I. •,, 1,,,' 

/f ll1itfl I l'l!iJ1116'v. MlrtJnf / lrw'tl11W,n· J 

(Aftllllf•d to fht Unlv•r•1tY rA Mumbai) 
NAAC R,1 .. Ac.l),1f(IJt11d 'A' Or1tdff (COPA a,1CJ} 

Sr. 
No 

I 

,. 
2 

-
3 

Otttc: JO'" J?1:hru~.ry, 2'124 

N( )'l' I< ;ff, Co1rn Hf utly Holvl11 i4 HcHHi<,nH 

~mM JI/IV/VI 

All llw ~1udt•1J11i ol' l1Y / SY/ ·1 Y nl M111tl111cdia /1,f, M:l w1 r;()mm1mication 1trc h<:reby informed 
1h 11 t ('11 1,l· S111d >1 1iolvlng 11c 1i1ilon11 wi ll be hcl,11w per lbllciwing nchcduk 
A 11 e1Hfoncc l'I , ,111ndnto1'y 
Vt·n11c wll l he; (104/60S/6(U, <.: lmiuroom rc11p~ tivcly 

·= -
C hl /41' Ott tc 

- -- -
l·YHA MMC I 5111 

11cbruary, 2024 

. - -
SYBAM MC 16111 February, 2024 

·-
TY HA MMC 17111 l'cbruury, 2024 

Coord ulor Ocp11 r l111 c11I oflUMMC 

Time Subject 

I 0.00 am to 11 .00am Introduction to 
Journalism 

I 0.00 am to 11.00am Mass Medi.a Research 

I 0.00 am to 11 .00am Digital Media 

~~ Dr. Pralima Singh 
Principal 

Ml Bh1mkur0chory11 Maru, l'owol-Vlhor, Powal, Mumbai • 400 076. 
Toi. : 022 • 40206020, Emoll:• lnfo@c6oollo9o.co.ln • Wob1tlto :- www.cscollege.co.ln 210
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mm. 1Jutgnoov, ~nmmn cnurm;m,i, , ro'5t s 

Chandrabhan Sharma College 
(I t•rl<lt I tJJ'JIJ•5h< Mu r,r ·y Ir l JI Oil J 

(/\Hlllat, cl to tho U11lvori:.lty of Mumbai) 

HA/\C., l'o-Ac..crucJUrid '/I' C,:;rado (CGPA '3 .10) 

rH~l'Alfl'lvllU1n' <W MUL'J'IM1,~ 0IA & MASS COMMUNICATION (2023-24} 

HICl'OHT 

Particular-; JJcscdptfoo 

Name of the CVl.!n t Case Study SoJvjng f)c1,sions-SEM IJ,JV,VI 

Date of the event I s11r:j i 01 February, 2024 

Time l 0:00am 

Venue 604, 6u1 Floor 

Stream/ Class BAMMC 

Faculty in Charge ManaJi Naik 

Faculty Members Sushmita Rajpurohit 

No. Of Participants Class-wise 

No. Of beneficiaries Class-wise 

Resource Person -

Description Of the Event Department of Multimedia &Mass Communication of Chandrabhan 

Sharma College of Arts, Science and Commerce organized Case 

studies solving session for the BAMMC students from 15th February 

2024 to 1 ih February, 2024. All the students were provided with the 

schedule and informed accordingly about the sessions. Two students 

were made to give explanations about the case studies and class 

discussions were done by them. At the end of the session the 

respective teachers gave their opinion on the san1e .. 

Outcome of the Event The case-study solving bridge the gap between theory and practice, 

allowing individuals and organizations to see how concepts and 

strategies work in actual scenarios. Problem Solving - Case studies 

present complex problems and challenges that require analysis and 

decision-making. 

t 

Ms.M~ 

Coo rd nator - Department of BAMMC 

Adi Shankaracharya Marg, Pov.,,at-Vihar, Powai, Mumbai - 400 076 
Tel.: 022 - 45266020, Email:- info@cscollege.co.in • Website :- www.cscollege.co.m 
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Day & Date 15loo3 
Class s:TY&Cam. 
Subjct:d dax 
Name of Teacher (S) :1. 

Roll 
No. 
001 

002 

003 

004 

005 

007 

009 

Cso GHANDRABHAN SHARMA COLLEGE 
OF ARTS, SCIENCE AND COMMERCE 

010 

011 

012 

013 

014 

006 ||ar yoadaw nah 

015 

008 Nandai bingla 

016 

017 

019 

021 

023 

024 

025 

3 

o18 Nckriwan 

026 

Name of the Student 

aharn choha 

027 

020h hadom 

028 

POWA| VIHAR, POWAI, MUMBAI- 400 076. DAILY ATTENDANCE SHEET 

|Manisha qogile 

Sunan yadaw 

022 ALchk, adat 

Riya gupa 
Manistahipai 

Time 
Division: 

Signature of 
the Student 

( 
Monuhg 

(Lecture | Practical / Tutorial) Room No. 

Roll 
No. 

030 

031 

032 

033 

034 

035 

036 

037 

038 

039 

040 

041 

043 

044 

045 

046 

047 

048 

049 

050 

051 

052 

053 

054 

055 

056 

a.m, & p.m. toloa 

057 

Name of the Student 

a.m. & p.m. 

Signature of 
the Student 
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Mapping of Programme and Course Outcome
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